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TRAFFIC AUDIT BUREAU RE-BRANDS AS GEOPATH™
Signals shift from OOH ratings to Audience Location Measurement

Boca Raton, Florida, April 19, 2016 – The Traffic Audit Bureau for Media Measurement,
commonly known as the TAB, announced at its annual conference today that it would
change its name to Geopath™.
The rebrand signals a shift for the 83 year-old out of home (“OOH”) advertising ratings
organization, a not for profit membership organization of advertisers, agencies and
media companies whose mission is to independently audit and report OOH ratings
throughout the United States.
The new brand was created to communicate the organization’s shift in focus from strictly
measuring OOH advertising inventory like billboards, transit advertising, and bus
shelters, to measuring and analyzing audience location, and how consumers engage
with OOH advertising as they move throughout their day. This shift from inventory to
audience provides much deeper consumer insights, better alignment with other media
measurement, and a more granular understanding of the impact and effectiveness of
OOH advertising. A new tagline was created to highlight these key benefits –
“Powering a smarter OOH.”
The Geopath brand was also developed to give the organization a fresh start and to
make the brand more relevant and contemporary among today’s data-driven advertising
and media professionals.
The work was overseen by a TAB Brand Council, including David Krupp, CEO of Kinetic
Worldwide, Andrea MacDonald, President of MacDonald Media, Matt Leible, EVP and
CMO of Billups, Dan Levi, EVP and CMO of Clear Channel Outdoor, Jennifer Seickel,
President of OOH Pitch, Jeff Tan, VP Strategy of Posterscope USA, Jodi Senese, EVP
and CMO of OUTFRONT Media, Larry Hennessy, SVP Member Services of the TAB,
and Kym Frank, President of the TAB.
The strategic brand consultant Rafkin & Company did the naming, strategy, and brand
identity and design.

“We are so proud of our new brand Geopath,” said brand council member David Krupp,
CEO North America of Kinetic Worldwide, a global media agency specializing in
connecting and activating audiences on the move. “The name clearly articulates what
the organization is about, and how it will power a smarter and more integrated out of
home marketplace.”
Kym Frank, President of the TAB, said “How often do you get the chance for a do-over?
We are no longer an old school, billboard ratings bureau, so why should our brand
sound like one? We thought long and hard about our role in the cross-platform media
ecosystem, and what we wanted to stand for. Geopath is the perfect brand expression
of our new vision.”
Kym Frank announced the name change as a ‘soft launch’ during her address at the
annual TAB/OAAA Out of Home Media Conference & Expo, held at the Boca Raton
Resort & Club. The new brand will formally go live with a new website and brand launch
activities on September 19, 2016.
For more information or an interview with Kym Frank, please contact Jeff Casper at
jcasper@tabonline.com or 212-972-8075.
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About TAB/GEOPATH
GEOPATH™ is the new name for the TAB, the Traffic Audit Bureau for Media
Measurement. We’re a not for profit organization whose mission is to independently
audit and report out of home advertising ratings throughout the United States.
Headquartered in New York City, and governed by a tri-partite board of advertisers,
agencies, and media companies, we power a smarter out of home advertising
marketplace, with state-of-the-art audience location measurement, insights, and market
research innovation.

